We do that.

Video + Animation
Animation

Video Editing

Social Media + Sizzle Reels
Interviews + b-roll

Digital Billboards
Voiceover + Sound Mixing
Color Grading

Graphic Design
Campaign Design
Logos + Rebranding
Presentations

Events + Trade Shows

Marketing + Ads
Infographics
Print + Mailers

Web + Digital

Website Design + Development
Custom WordPress Theming
Banner Ads

HTML Email Newsletters
Interactive Maps

Hosting + Maintenance
Analytics
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We do creative.

Concept

We’ve got creative chops
when you need to
brainstorm and deliver
something unexpected.
We are free thinkers and
love a challenge.

Design

Mood boards -
storyboards — mock ups -
event visualizations, 3D
renderings, even original
music, if that’s what it
takes!

Delivery

New and unique requires
tenacity to see it through to
completion. We don’t leave
you hanging on the “how”...
we get it done. Find the way.
We’re not afraid.
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We do production.

Friendly

We like to have fun! And,
we’ve been working with
each other and our clients
for years. No job is too big or
too small. No design divas

Our team are seasoned pros.
We understand PR deadlines,
having worked with agencies
as their “secret” art
department for 20+ years.
Our default speed is “asap”.

Expertise

Years of training yields pixel-
perfect deliverables built to your
Brand Guidelines’ exact
specifications for web, print and
motion formats. You can rely on
Dragonfly.
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The Team.

Los Angeles-based unless noted

Video + Animation Graphic Design Web + Digital

Aaron Jacob Jaime Luke Paul

Evelyn Tania Frank Jane
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Paul Rickey - Creative Director — paul@dragonflydg.com - 818-384-6636 dragonfly g design group
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Logo Design
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with Anthony Anderson
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TO LEARN MORE ABOUT...
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THE ART OF
GLP-1
THERAPY

invites you
1o attend a media event
coinciding with the g9th
European Association for the
Study of DI s (EASD)
Annual Meeting

Tuesday, 24 September 2013

HERBALIFE

SPORTS ARE CRITICAL
IN BUILDING CONFIDENCE.

WOMEN 18 TO 24 ARE 2X AS LIKELY TO BE CONFIDENT
IF THEY PLAY SPORTS REGUARLY.*

ALWAYS BELIEVES NO GIRL SHOULD
LOSE CONFIDENCE AT PUBERTY.

THAT’S WHY, IN CELEBRATION OF THE 2016
RIO OLYMPIC GAMES, ALWAYS INVITES EVERYONE
TO PLEDGE TO KEEP GIRLS PLAYING.

Help us rewrite the
PROUD PARTNER rules to keep girls

confident. Update your

profile picture, shoot

a video or tweet using

#L IRL to support

inspire young

girls everywhere to

KEEP PLAYING

#LIKEAGIRL.
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Campaign Design
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Learn why we're focused on eyes,
Who! Featured Speaker, MD, MPH, CEO
Ophthalmics Team

June 26, 2015
6pm - 8pm PST

Local 360 Cafe & Bar
2234 1st Ave
Seattle, WA 98121

Join us for cocktails
and hors d'oeuvres.

Space is limited. To RSVP to this event,
please email Professional@health.com
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TestYourCancer.com
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CANCER GENOMIC CANCERTESTNG? | DOCTORABOUTIT? | TREATMENT JOURNEY?

cA N c [ R UNLOCK YOUR UNIQUE TREATMENT .IOURNEV

Genomic cancer testing paints a more precise picture of your individual cancer. By testing your tumor for genomic
alterations, you and your doctor can better understand what is causing it to grow and spread.
That knowledge may allow your doctor to unlock your unique treatment journey through precision medicine.

Don't take a chance on your : et tumor genomic profe
Whieh neapies

cancer treatment — make an s Yt ptint ey b Wb e oo 1 {hat areassociated with these sherations
P h b o hsesy o i o e

educated decision with a

genomic cancer test.

different from genetic testing
of your tumor, whereas.

ks ty doctors who can the number of s the use of precision

helping you better understand recommend more appropriate patients try by dentifyin medicine b identifying you

your diagnosis and begin reatments because genomic targeted treatments. o i

appropriate therapies earler cancer testing reveals the make-up, rather then where
specifc drivers of your cancer. the tumor i located.

TestYourCancer.com to learn more about genomic
cancer testing and help build a game plan
for your unique treatment journey.

4

Adoctor NCING: Cancer cells are A The abnormalities N: The results
oWty s iy identified. DNA s extracted, then are compared against known help your doctor suggest
collected) smalltissue, blood scanned for abnormalities in a lab alterations that are related 1o individualized treatments that
of bone marrow sample. process called sequencing. The tly approved therapies specific to your tumor's
abnormalities dictate how the those being evaluated in
tumo functions. ical studies.
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Click here to visit GileadZeroingIn.com
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Training, Prevention and Advocacy Project for the Elimination of HIV in Marginalized EAEE
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Click here to visit Alverium.com

ALVERIUM

N
> A global contract biotech
ALVERIUM company, creating value from
HEALTH concept to commercialization

WHAT WE DO

“SaLverium

R

ALVERIUM

A new approach Is needed for the We can strategically dirive and
Clinical-to-Commercial journey executionally direct an in
process to accelerate the journey
fro ncept to
commercialization and beyond

For individuals or organizations who
want a more agile and efficient
approach to bringing assets to

market. while mai ing
optionality for individual and
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Web Design + Development
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WILSHIRE vis oine LEASING INFORMATION ABouT NEWS. HoTEL

GRAND
CENTER

DOWNTOWN L.A.
REIMAGINED

The Wilshire Grand Center is an upscale world-class 73-story
skyscraper in the heart of Downtown, Los Angeles.

EXPLORE THE WILSHIRE GRAND CENTER

THE HOTEL INTERCONTINENTAL
DOWNTOWN LOS ANGELES

MAKE A RESERVATION

z, 18 FLOORS 45,100 SQUARE FEET

of office space of new restaurant and retail space

Click here to visit WilshireGrandCenter.com

WILSHIRE LEASING INFORMATION ABOUT
GRAND
INCENEFER

DOWNTOWN L.A.
REIMAGINED

The Wilshire Grand Cenfer is an upscale world-class 73-story
skyscraper in the heart of Downtown, Los Angeles,

EXPLORE THE WILSHIRE GRAND CENTER

EXPLORE THE WILSHIRE
GRAND CENTER

Leasin.
Information
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